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To some extent, that's true. Although there is a downside: Such a setup is 
also the most expensive one you can imagine. And what's more, it 
entails many unnecessary complications. A full-time employee costs 
your company much more than an external contractor, for starters. You 
have to provide them with working tools, give them regular assignments, 
and pay their taxes.

On the other hand, cooperation with an external contractor means that 
you pay just for the result. Nothing less, nothing more. It's a far more 
flexible and e cient configuration. Believe me, I know. We've been 
working this way for over 11 years now, and our clients are very happy 
with the results!

It's the same story concerning copywriting and content writing. We can 
co-operate based on transparent per-word rates (I don't think charging 
you for the time when you get words is fair). When you don't need any 
texts, you simply don't order them, meaning there are no costs and 
obligations. I think that's a fair deal!

In this ebook, I will show you how outsourcing copywriting and content 
writing can help your business grow by:

Saving your 
time

Improving 
your SEO 
and UX

Let's get right to it!

Bringing more 
visibility
to your 
website

Making your 
digital 

marketing 
more effective

Hey, I'm Mike, pleased to meet you!

I wrote this short ebook because I'm a huge fan 
of outsourcing, and I believe this strategy can 
help your company grow, especially when it 
comes to digital marketing.

Perhaps you understand the value of 
high-quality content, but you are reluctant to 
outsource this part of your business. After all, 
having a full-time employee is a much safer 
solution, correct?



Save A LOT of time

A professional writer needs to take care of so much 
more than just typing! Each piece requires a lot of 
attention, including:      

Research      
Writing      
SEO optimization      
Refining and proofreading      
Verifying uniqueness of the texts

As a result, we can estimate that it takes up to five 
hours to create a 1,000-word article (which isn't 
a lot for an in-depth blog post, for that matter). 
Create one such article per week, and you end up 
with about 20 hours spent on creating texts every 
month. 

Perhaps you've heard that it takes around 25 minutes to write a 1,000-word piece of 
content. Unfortunately, that's just half the story.

It takes 3 to 5 hours 
to create one 

1,000-word text

Now, ask yourself, are there better ways to spend 
20 hours in your company every month? I suppose 
there are!

By outsourcing copywriting and content writing, you can save a lot of 
precious time in your company and devote it to growing your team's 

skills, increasing sales, exploiting new sales channels, or even 
developing new products and services.

And bear in mind that we're just talking 
about writing ordinary blog posts here! 
Add sales copy, white papers, and 
other forms of content to the equation, 
and the number of hours consumed by 
that can be up to six times higher! Yes, 
each month! Now you know the 
problem. And here's the solution:



Master SEO and UX

With a well-thought-out SEO and content strategy, 
you can get to the first page in Google and other 
search engines. This directly translates to the 
increased number of queries, leads, and orders.

How can good content support your SEO 
efforts?

People look for di erent things online. Some of them look for products and services; 
some look for knowledge and information. But ALL of them value high-quality, unique 
content. And so do Google and other search engines.

there are almost 200 
ranking factors in google. 

many of them revolve 
around the quality of your 

content.

CTR

UX

Keywords

Backlinks

Top-quality, unique content 
generates high click-through 
rates. Users see articles and 
texts that interest them and 

want to read them, thus 
making your website more 

clickable.

The more backlinks lead to 
your website, the higher 

authority it gets in the 
search engine. With 

top-notch content, you can 
get backlinks more 

e ectively.

You can use content to 
educate your customers 

and share market news and 
other relevant information. 

This way, you become 
a useful source of 

knowledge, and your UX 
goes up!

Content writing is one of 
the easiest ways to fill your 
website with keywords and 
key phrases without ruining 

user-friendliness. That's 
why so many companies 

run blogs!



Gain publicity and visibility
Thanks to regularly published sterling content, you can become a substantial source 
of information for other companies operating in the same market or interested in your 
services. Companies that are active in social media and willingly share new content 
are usually perceived as trustworthy, mature, and dynamic.

What can you publish and what for?

With a trusted content writing agency, you can make the most of 
different forms of content depending on your current goals and 

needs. An experienced partner will help you with the whole process, 
thus making it quicker and easier.

Blog posts

External 
articles

Newsletters Social media 
posts

Landing
pages

Ebooks and 
white papers

Case studies

Increase visibility 
in Google.

Get more users 
and customers.

Grow domain 
authority.

Get more 
backlinks. Make 
the most of the 
target audience 

of websites in the 
same sector.

Promote new 
products and 
services. Get 

more 
users/customers. 

Get free tra c by 
publishing 

in-depth reports. 
Enjoy 

tremendous 
media coverage. 

Engage more 
customers. 
Distribute 

company news 
and promo 

codes.

Increase visibility 
and engagement. 

Inform about 
company and 
industry news.

Showcase your 
expertise. 

Encourage 
prospects to 

reach out.



Increase effectiveness
What makes your content, ads, and other marketing messages e ective? Yes, the 
answer is copywriting. Of course, other elements like beautiful images, a properly 
selected target audience, and a good o er are also crucial. But when it comes to 
ads and content itself, the copy is the best recipe for success.

Unfortunately, many companies make a lot of mistakes when creating marketing 
messages. They concentrate on their point of view and emphasize advantages 
instead of benefits.

When you decide to work with a copywriting agency experienced in B2B marketing, 
you can enhance the quality of your ads, texts, and posts and make them more 
e ective at gaining the attention and engagement of your desired target 
audience.

How can we help you here?

Editing
We will help you verify and 

improve your current 
sales and marketing 

materials so that they are 
as e cient as possible.

We can create new 
ones, too!

SEO
optimization

For Google to love your 
content, it has to be 

SEO-friendly. With our 
help, every piece you 

publish will meet Google 
requirements.

Agencies
If you work with SEM or 
SEO agencies, we can 

communicate directly with 
them, and deliver content 
and copy that they need.



Do you want to know more? 
Drop me a line today!

mz@type2sell.com

These companies confirm what I write about in this ebook:


